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Abstract

In view of the fact that Taiwan's auto industry is approaching saturation and facing rapid changes in the auto
market, how quickly automakers can respond to and maintain the advantages of the auto industry has become a
very important issue. Some studies have pointed out that to maintain the competitive advantage, the most important
is to improve consumers' higher levels of satisfaction and loyalty. To achieve this higher level of consumer
behavior, many scholars have confirmed in different studies that the higher consumer's actual self-congruence is,
the stronger the consumer's brand attachment is, which will further enhance customer satisfaction and customers’
willingness to repurchase. Therefore, this study focuses on luxury car buyers as the research subjects to explore
the relationship between actual self-congruence, brand attachment, satisfaction and loyalty. 401 valid
questionnaires were collected using a snowball sampling method, and the model hypothesis was verified using the
regression method. The results show that actual self-congruence positively affects brand attachment behavior while
brand attachment has a positive and significant impact on satisfaction and loyalty. Also, brand attachment has an
intermediary effect. The results of this study can be used as a reference for the implementation of brand marketing
strategies by luxury brand automakers.
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