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Abstract

Branding is an indispensable element of business operation regardless of the time and space context. This
research aims to explore the relationship between consumer demographic characteristics and brand identity, brand
image, co-branding, brand love, and brand loyalty. After collecting and organizing relevant documents, the study
was completed through induction. The research adopted a questionnaire method. A total of 420 online
questionnaires and 275 paper questionnaires were distributed, with a response rate of 95.2%. 379 valid
questionnaires were collected to investigate the relationship between corporate marketing image and brand identity,
co-branding, and brand love. There are five hypotheses in this study. H1: Consumers with different demographic
backgrounds perceive that there are differences in marketing image. H2: Consumers perceive that brand identity
significantly affects co-branding. H3: Consumers perceive that marketing image significantly affects co-branding.
H4: Consumers perceive that co-branding significantly affects brand admiration. Based on the purpose and
hypotheses, descriptive statistics by SPSS was used to analyze and validate the empirical data collected and the
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results were then presented based on the findings: H1 to H5 are all valid. The results and recommendations are
beneficial for companies seeking to achieve their brand performance goals.
Keywords : Marketing Image, Brand Identity, Brand Love, Crossover, Brand Loyalty
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PCECHAIENERE (2012) HUMTFEERESE R A M AR R R R R DR R FE EEHK
FEELAT Ry By se 2 h /B 8L R R U B B R B B R BT Ry "By BB - Ttk
FHNEEE (2012) SR A MOEEIERVARERITZE - SRR FUE T RE B R BB (E SR LT KRB
e R - AR R AU SRR R R B O BT Ry DA £ - ALl AT RDM B H AR
EREA B S SE BURE H I ER
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B SRR R, - SRR M R R B AR DR AT RS S A IR MBS R - AL
(SIE R R B TR R AR S B E SRR A A P U - B RS g R R P R
e ESREA P RCR - RATEY > R E RS NS S LR BHIRE S RP 242
IFE R E -

BRI = A (2010) 358 S Ak 2 K4 & W 8 DA Ay st s BUE (- (BN 22— E Z A & i b
AR — 24 o M MIRYRF A R ST R S B A LR S RIS 287 - T H. - anhRA s
oI SRV ER (B A MEREY - (B A R R YRR T S B RGBT 1Ay [ - f et
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H1-3: AR AOFRBHEAHEER R 2 A EZREE -
HI-4 AR AOFRBFAHEER REERTERTRE -
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% RIS S R B E R R ST LRSS - BB T & SR T Z ksl
Honfgi e E R B -
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Prés Ry i 106 fir > (55zel &2 28%: 2tk 273 fir - AEEHGZEE 72% - BARY 379 firizead & 24
ESTEERE 19 BRULT 49 fir - (E2MZEE Y 12.9%;20-25 5% 266 fir - (RMZHE L 70.2%:26-
30 5% 12 fir (GEEZRE Y 3.2%31-35 Fill 8 fir » (EEAEZHE 2.1%:36-40 RS 8 fi (5T
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B 05 %R 19 fir > (HRRETHE S0% T8 5 i (RBZRE 13 %B% 12 i (&
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JER > PeBEASE AR -
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HOAH A A Rt - o 6980 3.47 -
(2) &9 L2 SR
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8 4.27 By HR T EEERR A S ERRAVER LS E YT - "R g miEE -, VS
BRy 426 HEIUZ " BISEER A G EHRAVEN R atst EEE - e g Rt EE - AYF
Ry 422 0 RARAILL TEBEGAR A EFRER - RO TREEEE - | (P8 347 -
() SMERLAHTER

Kz B W R R REE T A% - §EEs &e 5 7 AFRFERE  &fE 1
5y REFEEAREER - DL " SR IR P RVt ong BIEARHE - | 8998 4.09 K
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SNBSS L2 L AN AT

AERE RS SR e R A R ) R TR (BE) Rt BLSLI = ASE
TREFIEE ) TOBRILRE | R TR AREE ) 2R SAERE - FEIL LT N A AR B R
Tk FEIMEREIETE -

R R 54T SRR RE S RG> SRR A SRR (y1) Wk f4a g B By 74.270% >
SRR L AR ZE (n]) SRR LAV R B R 66.033%; AR IR HIAINZ (1) S5 42
EZ (n]) AYEMAEUR 14.430% » SEHAAIRIRZ (n]) $ERERERVERARZ (1) AEBAE
B 16.230% - $HEFHURIAERET S (1) MAERTEZEHEISE 0.6 Db Hih TESEERE )
TG B RS AIAERE TS (n]) B BB @HEISE 0.6 Db Hih TERTHEREE |
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22 ERFUHESEWEL UM ASTRITEL L

XEIH BUAUAHRR YEIR SLAUAERR

Comh&Eg1) x1 (o544 ) 7l
7E i B 4SS -0.884 =z IIELD] -0.802
i (56) #%E -0.839 - B 0.778
I EE -0.857
fRrRERE 74.270 fRfEs R 66.033
HEEY 16.230 AR 14.430

p2 0.219
p 0.467 ***

**k < 001 HRPRE - AT EEE
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T T RRERI L2 A
AEEFRSTHP ST =(EE " P8 ) TEEPER ) KT RFEPR ) B =
TERIEE DB | R TR EE ) 2Ry SRR o RERLLL T UM A ST S B
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SRR R AT S RAR R oA s - TTEIP RN R (x1) B P RAVEEEE R 61.534%
ruEEE L AR (n1) BB R E Ry 62.814%: M RIVHAIRZE (g1 ) B imhRi 20 A
HWZE (nl) AVEBGHER 13.695% @ Mgl AAVHIAINZE (n]) BbhPRAVILAIRNER (x1) HYEEAR
Ky 13.416% - $HHHBIGEREMS (1) MEAREZEEESE 0.6 Db Hi "mffpg , Ayiile
T EERGHH AEEIET S (nl) MAEHEZEHEIE 0.6 DL Hib NEFH G EE ) (YiiE
A ~ TR EE ) K TIPS IR E R EROK -

% Al4p B
0.467
-0.884 -0.802

§ 918 e

-0.778

> s LR

-0.839 -0.857
A SR L RA G B
(38) &3 x1 pAp B nl p 4p B
=74.270% =66.033%
R.L=16.230 R.L=14.430
B2 RSN LL A TERER
33 FHTEHEWH LS WM A PR R A
XEBIH BHRUARRH Y SB8IH BHRUAE R
(I8P %) x1 (EmhEREs4) nl
R -0.861 BH B -0.805
BE R -0.781 ORI S -0.659
¥ % -0.704 FETHREEE -0.895
fRFESEHE 61.534 fRIEERE 62.814
EEE 13.416 HEEY 13.695
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p 0.218
p 0.467 ***
**k < 001 BRI ¢ AR

A ERS PR P = (@ TERMERY TR ) K iR EE ) SRR =
fE " IEESSE BRI K T A ) Z RS BIAERE o REIL DT R B Y e B S R R L R
BB -

HRIPRIZR 0 AT F S RUAR R AT et - Sl LR R (x 1) BRI E R R 8y 65.194%
e AN (n]) BSEERVEEREER 64.776%: gl AAVHAINZR ((1) HanhRE i
HWZE (nl) (EBHESR 19.821%  miRERAYHAANZER (n1) HaRERArEAINER (x1) VEBHRE
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BN~ PRI AR, R T EME ) IS E S BROK -

& A 4p B
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® A% —> VBT L R
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G %A HA R E
x1 P A B nl p Ap B
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R.L=13.416 R.L.=13.695
W3 AR EL AN ITRER
34 EHBMLIEgTHERL AN RR L
XEEIH HHFUAH B YEIE iRy )|

(mhgHE ) X1 (R EE) nl
=X EHY -0.775 1FTEE 44 -0.870
YOI -0.748 B L -0.639
et an e {E -0.892 5 -0.882
i fREE 65.194 fif FesEE L 64.776
EEER 19.949 EBEER 19.821

2
p 0.306
p 0.553 ***
***p <.001 ZORICH © AHgR R

enfEER A~ TTIRI SR ~ anhglE 4 - BLanh R B R Bl oA © AR £ ARG 5%%%2???%%%%&%
Bt ~ bR SR ~ R S R R S R R R D SR TSR, - T B TR oy
Ui

AR e 2 B (A R B B A AR R e T A L BERET | (B=0.290 > P=.000) ~ " EE A
R (35) &t (p=0.251> P=.000) Hfanfifilii+ S EEE LAV E - FONE ahfa | S ks - H
et s o Hh DL T E S EAERET ) (B=0.290) ZEEE R (P {H/5.000<.05) » Sk
#y TEmEAEGt ) T AR (55 ¥t §2EnERaATE e -
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& A4 BE
0.553
-0.870
$10p e SRR
-0.748 , -0.639
= E R
)yt ’%ﬁ—i‘r‘?f}i —> Eﬁ%@
71
-0.892 -0.882
/ e
B S E Gk
x1 p tp B nl p ip b
=65.194% =64.776%
R.L.=19.949 R.L=19.821
W4 SHERHREMLBLAUNMLSITERIER
£5 EWBUEHSEN RPN A
REER{LARE ER{LRE e
~ S t B
Bt B RSt EEEE  Beta HIF et
S st 0.682 0.123 0.290 5.551 .000***
iR (55 %8 0.572 0.119 0.251 4.803 .000%**
R 0.467
R2 0.218
e e adj R2 0.214
I v Fi 52373
Y .000***
Durbin-Watsonf & 2.110
*P<.05;** P<.01;*** P<.001

%25 (B=0.203 » P=.000) Jz "z ; (B=0.165 » P=.001) ¥ nfEi

BRI © AR
TIPS anhiita 2 B (A BE R« FEfTINIP RS T 58P % ) (B=0.211 > P=.000) - ' FHJETP

HERE LA - orEdh

JETE G IRk = » Rl smhiie 2t ks B AT 3P 8 J(B=0.211) P B A K (P {E.55.000<.05 )
WITHIE SRS TSR TIPSR ) Kk TP R ) GBI AR -

=i

AWTFEH DAEERGH > (TP RS mE R AR 2R - KRR BEE TP RSB
B ERS - RIFT S 2R anhsi 24 th & s, -

%6 FHVEHESRMEREEFLRFELST
R B LRE )
Bt B ofitE  EEmE Beta A1 ' REtE
1ER S 0.493 0.133 0.211 3.698 .000***
HEE S 0.327 0.088 0.203 3.702 000%**
S 0.261 0.080 0.165 3.246 001**
R 0.457
R2 0.209
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e R S R RS, ¢ RS A S T EAT H Y (B=0.220 0 P=.000) ~ T PEAGD
FfE ) (B=0.114 » P=.042) J "fertinh#(HEE , (B=0.282 > P=.000) ¥ ifRE S EEE LRV E - &£
NERG S S o AR E RS o B Ll TR RRAREE ) (B=0.282) HEEERA (P
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27 SHBMEIEERERBEN e FL
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Bootstrap J77A/&H Efron 1 Tibshirani (1994 ) Frfgt - B MR HHERRIL - BRI SCERIEEHY TS
R EEANEEARNEE RN - 2SR 730 (Efron & Tibshirani, 1994 ) o 7347 $1 /8RN @ i £ 22
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SHEMERINYTTE - st PR - e RiER R A e - BRI T2 AE (1-a) 1009
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3. RMEERURBLE B RAE 95% (BB NS 0 0 MEEE KR | ERURTE IS%(EEEMAN A EE
0 - ZEFE /KA AIGE R (EaE ~ 224t 2016) -
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AT R R o RS AR R R A SE R RER o DL FIDAMS Ak g A YR
RIEATHID S ~ a5 -
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8 FWBN S FHE - ERBMIALRERLY 122k

BC/PC 95% {SHEERS
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DL ERRATE S L R AR ] - ) SRR TR R AR L - B
FIRERE - 1 IS BONTRETENIN B ESEE TEAE S R > e
TR o T RO A SRR - RN - TR TR R
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TR S ) SHE L S B S L EREE AR (p<.05) > hEHE R
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5 TR SR SR R B A RS YRS N N SRR
TSI T REIERE T S S L SRR (p<.05) - (EE A TN 4
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