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Abstract

With increasing awareness of health, sustainability, and animal welfare, the proportion of flexitarians keeps
rising. Plant-based meat, based on plant proteins, has become a new meat alternative, mainly consumed by those
who emphasize healthy eating, environmental protection, and social responsibility. This study explores the impact
of product innovation and health consciousness on consumer purchase intention, the perceived value of plant-
based meat, and herd behavior. In this study, 236 questionnaires were distributed, and 225 valid responses were
received, resulting in a recovery rate of 95%. The statistical analysis, conducted via SPSS, revealed several key
findings. Firstly, we found that product innovation has no significant impact on purchase intention, so does the
perceived value of plant-based meat. Also, traditional marketing strategies are not effective in influencing
consumer behavior. Secondly, whereas health consciousness positively influences purchase intention, the
perceived value of plant-based meat does not. This suggests that consumers are increasingly prioritizing their
health when making purchasing decisions. Lastly, the study also showed that herd behavior does not play a
significant role in the relationship between the perceived value of plant-based meat and purchase intention. These
findings suggest that enterprises should develop innovative and health-oriented products to meet consumer
expectations. Furthermore, the study underscores the need for continuous learning and research of plant-based
meat to explore additional dimensions and professional knowledge in this field.
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BEIERECULTZ 24 - B EavENERE - FHEEURE - —EFRAORITRVEER R - f—12
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REBTEEEZEE (2022) &I - R IERE A O8RS - IBREAE KRR E
ZAIREFERE SRR » R SRR B B 4 1 B R (L BAER R v HUS-F i Fy H A 2 B EAVERE - BB
TR RHAER - NERGES " BRRE EERIRIRE - N B e a T AR R B E
Tre—KER - BoPHg A NERENERG T+ - Sias THEHYES NG (EYR) fyEliE
(TTEPREZEY » 2022) - & T REHEENSEEL - SECHEYARVE - TR ~ BEERDURSM
B #EERTOELDUREBEENER - TEH, LR EERESIGIRES - ABESLEN 5 iE DU
RSEZ BRI S 72 T DR, A9J9HE - ADEEEKS SRV EE G EA SR 7% TER S
VR R R o A5 EE AR MR T AN, Rim&L e o A5 R BUHAEI RIS
o (R EmE MR EEEN RS (KOBFERRE > 2022) - SYMREERERNERHESL - BN E
RIS e EEEA Yy — » B T EHFRAR 0 —2 T ADEERFET - TE T EHCEER
PR, o WA SEEA 2020 T7( - THET 2 20504 F 1 & fF_EFF£Y20-30(8 A & L4 - BB
FEANOHEN > HRANAEEHENEY B BTEESYLUME NS EH - 2 RATET0%H X
FiHh B AR E & - SHYMEREE10%HY 25 A it DS G E B nv et « Hp 4@ IR iRl &
FyErE B A - A ELKZ A ARG BLMHETEFER8KgHYER! - fafHiEHA% (feed conversion rate
» FCR) & » ffi HAEAHICO2FE i@ WiL 2 » kg EH'E » B HER267 kgiyCO2 ([N -
THEH > 2020) - [RAL o ARV EBRE T g EANNEERERE R TEY2ELLE - HETREREYH
Wi CO2iE R Bk (L AE F728-34(% (5RJTH > 2021) - &R& LA EEYMEE EREY AT LK
R— R M 324 fe 5 [RERED T (Boukid ,2021 ; Bryant , 2022) » tEY)1A 2 BIHTE iR — A% ASHEE
TR AR E N - BSHBIRRRENGE AR NZE LEtias  BEias i re
EE - R EnQHTRETREENEISHE - Pl A E LG E Y A SR SR AN S 2 — &
HERE (ZEEHE 0 2020) - ZAMER TR MR BB INSWE BB EE YA ? W AT RIE2021 4 K 55
BT YA AR T G E 26(E T - TEDHEIGEH LI TERZHA/EZ (Plant Based Foods Association
2022) - MEEE  BHSAGZ KRB AEYANTE i EEEBSEENEN » ZEHEE
T ERSIRET » T 25 8345k 2 [ CFPI%E » 2021) IRIEEHEMI B RS EAE YA B R TE LUF RO 2
EhRE -
Z ~ B &ERIRT

BT EE PR ANERTR - EFEES T - HEAEPHEZEA &SP e
ZH o RIEMBASE X o] 2 oy Ry fn T ~ TERH - TSR AE A (EilTE2021) - R
BRI ZE B AT RE S0 I P E BB R — kYRR - HEM BLE AT YRS A FrlEksE (Al et
al.,1995) - Damanpour (2018) fZHHTAIHT /TR 2 SHaH DAURAZ P BlE —fE - FradivE melErism
T — R B AR AT 5 s 22 A R AT SR R BT M5 | A B R A ARG S i > B
FCEZ I T & R AVARRA R - EMEFFRIFERTESR A Z 7T » Wik 2 Bl A SR iy 42 2 18 AE
SRz o EFEE AR Y EEEMNEYIR - EEREAVRIEIE P DA R AR - SEER S
ZE M RHRTE RS i > BRI DU BURR R T > FTREEE ARG LIRS FriviEE (Veryzer,1998) - AT
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HEH AR LR BB 22 520 - AR TR R SN EA EREE - IMRENTIT R E Al
AT DLos AR R s E £ =% (Sood and Tellis, 2009 ; Srinivasane et al., 2009) - 3Ty
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Soni et al. (2016) &R (Health consciousness ) HYIEEE 78 Fy M E & Hit H S AVIERR KRR
FTE 2 EAVAEAS AT - Yen et al. (1989) AyBZEfs @ (B EHIEHV S ERSH A S DU 4 EER R (&
FEARRE - FrEd B R RYIERB 2 51 - FEGER - (ERTESIEM 2 B B (B N B B R AT £ AR
HIFZE (Hong, 2009) - ik ZAVHE A1 XEEST Fs = (A B AR HIE » (BB (RS RS
> Jindabot (2015) HYWFFE&ERETT » EEE BN BRIV ST EY - Fis 50
FEFHBARYE R  ERE BN B RS A R KR A AT I el A B R e 2 i RS FTRE 20Y - i 2 A
TEEE R SRAVIERE > fEATEE PG ILM A E IR 25 B S ARG G e & BURE & 8 S5 iE
HIZ 8 - A EBryant (2022) AYNSE Hr a8 TRAE ) AT s — A% AR ZER /2 SE AR » 28 25 SR R 0 b L ft
EEE L E T N EE 2 ( Zagata, 2012; Olivas and Bernabeu, 2012 ) - Fondling et al. (2018)
SRR B ARER B L B A B B B R FR A FriEE4s > Tran etal. (2020) HYFEAE A5 " BEFER
REA A RO L BB F W (BY) N TIBEER , - R btstHAlam et al. (2022) AT
COVID-19¥& 1% 7 i 5F B 3k i B RB S A (R F RO B E T Ry - #fEZABryant (2022) 5&EETEY)
TRl (R 2 e (ELAE B T AVERE RS2, AR AEEEI . T Ea e BB AR EEIHIE? KA TR RE0H
BENERER R EEIEYABEER - UM 2R MR
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R E

Zeithaml (1988) #2HK1E(EE (perceived value ) 2B A E B bn 1 T IE1GHY ST R AV I E
B2 4870 - RES A ROtETHEREE BN A B IR THEE SN B EENRERE L E & T
18 ¢ L DM RS HUS 2 SE AU RS 2 E B Py 2N 3.4 (R Y (A& SR fnf Y i 4SBT S THY - BAg

) - Bauer (1960) HYBFZEFEH - BRI ISR DIF G LI AENMLEREEEESE  DIRTEY
AR ERHEE SRR - M2 TEEE RZESMMERESN " EEE ) -~ mEE
LU R dm i 55 - Sweeney and Soutar (2001) 7425 RNz 1A VU A [5] 4152 5 (B w5 D 5 e v
HEMMRAETSGNEN - BEEYAHRZ2ER > tmfTELEHE G ENEE e EE (A8
JBEEE ) BAREETT Ry ? R MR EIRSCAE R BT 0 T EmA ) SRS A RO BT AR
anfVERES - W 2 EER Y AR EE ) o FEERER BN T IEEER . (Nowlis and Simonson,
1996 ; Ziamou and Ratneshwar, 2002) - 7E—R#ifHsERoh etal. (2022) FHEANTARKELAVAIEEHE
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HIEERREA ERER - BINHEERFEEMRTIPEEE - (@FE RSN EEEEYAEE EEE
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{REF T EE H OB REIATTZ0VERS - SieHe BERN e LA AR SRS EE - BEEE
=Y TR RS REENRE T HEEE ) ENRSEE R o RENHEE PR R SRR
HUE(EE RSN 2= pe I B (B2 A LY ERE (Rao et al., 2020; Wang et al., 2019 ) - JHAMVIEYIIA
W EE AR (EO'E) KA FAFETIH (Boukid 2021 5 Bryant, 2022) » AW HHE &
HIAEYIA 7 R R B SRR g S Me R EE - MMM E R -
PRIt » AT AFRAMER B 28 = R PUfEHEREs

H3 : MR EEEELAREEYNEEERE PR AR AER -

H4 : IR EEERRESEEYABEERFEE R EEM -
I ERFZ

e PR G R AT R FE Y2 Asch (1951) - HEAFEHEE © & K0 SR AR IEEY) Ry IERE - HI{E
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MNTRE 2 HMAZ P EFEE RS AR ELSE (FIAR) EESAERARE A EE R
S o BEAGR TRRIT R EEE g RE I BOEENIT R - DU R E 58 g iR TS
HRER (JTFRR ~ B > 2012) - S5 (2021) f5HERTT R (conformity ) R {ERERE 1 HHFAME
AT R G 2R LEE ([EF - [FEHEEFE) fUBIhmE rRBLUHA T R 8B (La BT PR —5
HIIRER « ERTT RERET R ERANE? CEE g EHEEEKEETR? 0 LHEATICSEETTRE
REEEEH SR RZE (IR ) RAZRIHEEERZK (Bearden etal. ,1989) - #EAGZ &% (2012)
HIBZE4E RS BAIE AT R AR EE B R EER R E - SIMNBIIMIRAERFTI T 1RIT R SN E
Hz "HEEER ) EAEEFE (Lascuand Zinkhan, 1999 ) - A AL IERIT RISURE ENE
JHEFlAKastanakis and Balabanis (2012) #5 ! E S35 1T &l s K B R EBRAHAVHERS » Saaavbt
S BRI (B droH B 2 R R T R E A IR R 25 5 32 il N e BE IR ¥ e i e AR (B B BV REE
(GFpshfir ) R 83 (Nabi et al,,2019) - SAMERIT A HEH BN E N EHFEBERER (
Kiatkawsin and Han, 2019) - fEYJAS T2 (@& & BI#THYE S (Boukid ,2021 5 Bryant , 2022) - {H24%
G EERIT R EEEE AR E  ORT RS HEE ERFEE R E - B EERTRE
W R B E T T Re S G R B EEEEY AR E B EARE - UNERMEENER
MRz
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RS A 2 o Bl B R R R A R (B (2 28 - WP A E = HIMEY)
A E ERRIRARE - BRI S0 > e A EEEE SRR S G 2 EERIT RV DIREHERT
RyieAE —HEEAFEEMN - PTeREE LR -
Z~FIHYE

AW FERAUER A T A TRARRTEEL > e R B EYINREE AL > BEAMRIRA A
BHRE R EEYA TN EE KR ORI 2021) - (BEAMZEEE N i B e T
- FBAEGERALAEE Foodie Taiwan (&2EERE ) DISR EAYTTUETHRI - AT ERERIER
GHIELT T AL AT AR 60 (7 M EANZ MG » LB ERPEIEXME - IEXHGHYEET
ST Ry 2023 4F 11 F 22 2024 52 2 F » 53¢/ 236 (G H ARG K 225 17  H AT AR
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FIREE fEEER
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KEVEER S - ZREEN 21-30 g2 [H - ASELEEAEZEH#M 7R » R E 20 5% (&) DUTHVERRS -
b 2 5 BB EIEENSETEIRER - B ENVEER A 8 sl ERYRE A » HAARIEAE
DIBCEI S @ BAAE4EZERY 5 B b » HIERBE  MRBEIEER - 6 joL B2 28 & e H
Al ECEEEEY 20,000 7T (&) AT 5 i —THAE G R/REARE  AEHEREUR - A8 8 ilryZE)
FIHIRERRE - ARG OR LR -
RN L

ARIAFEIG IR AEEE » 3Rk T EmART ) - TERER, - THEEE. - TRRT
Ry o~ THEEER, o DEWRCEERERFERE (L1772 2RERNERE @ 1o=9FEREE -
2 3=A[EE ~ 3/=HEAEE -~ 4 /7= - 5 7=HEEE -6 7=FHE - 7 7=IFEHEE) > DHE#
BHEFEBEEYANRE - ReBEYRERRHItE D - G- B K E SO - F1f2%5 B 8
th (2014) {R{EFSEXIAZCEIRE HCESR > (ERAVIRMEGHEE - HoEmalHr &R 1R £ Calantone et
al. (2006) ZHHFT - ABHFEEERTHIEREE R By 3/ » SRS HE BN EYIRZ Tk ~ CUREBLRIIYIN
FEmmBIFTHREARE - (#EE B E 2K E Hong (2009) 9% - AT Bk 2 H &M% Ty 6
B FER T RO EE E B - e BEEEES - DB EIMEYA Z R BRI ERER - Al
ZEEEFRLEE Sweeney and Soutar (2001) ZHF%E » Hoy BA/E (quality) ~ f&E; (emotional) ~ {8
#& (price) Eith@&r (social) VO{EfERE » 251 20 @ - AL EREER 2B H By 7 - DB s &= 51k
YRz AEEERECZ - 1ERTTREFRKH Bearden et al. (1989) AYWIT - AWHFEEH K 6 & » DL
BT AR F R R T - BRSO EE U EYIN R TR - EEHEER
ZKE Dodds et al. (1991) FfEt - AR 2 ESERS 58 - fEHEDHEEEEE Y NS
VIt NS H - DIATUHEER EY A Z S SR -

=1
FERFT 477
IH PN EEB]
HiE 72 32%
M 7k 153 68%
20 BE(&) LT 40 17.78%
21-30 1% 159 70.67%
. 31-40 35§ 15 6.67%
i 41-50 1% 5 2.22%
51-60 75§ 2 0.89%

61 kLA 4 1.78%
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i+ 2 0.89%
T 23 10.22%
HELE KEE 185 82.22%
HEL 4 1.78%
=R E) AT 11 4.89%
B2 126 56%
HAHK 19 8.44%
MO 0 0%
BB 13 5.78%
HEhsE AR F52E 44 19.56%
FHE 9 4%
EL= 1 0.44%
RIR 3 1.33%
HE 10 4.44%
20,000 7T(&) AT 142 63.11%
20,001-30,000 7T 42 18.67%
B S SIS a - 30,001-40,000 7T 23 10.22%
40,001-50,000 7T 10 4.44%
50,001 7(&) 2L | 8 3.56%
\ 2 39 17.33%
RERRRE & 186 82.67%

AN T
ARHTE LA E FHkEE SPSS 20.0 5 DL 434
- ~RRAH
PE7T 1951 4 » Cronbach Ff2¢ 1" Alpha DUETTHHFTAYEE 5347 > Cronbach's o {H 5 7 ¥t HIEE LA S i
RERNI—Z0EAEE > HENERNR 0 2 1 - RIBEESEY > Cronbach's o {H7E 0.6-0.8 [ /1]
B 21+ & Cronbach's a /12 0.7 & 0.8 2% » 35 B a2 Hy—8¢M: 5 Cronbach's o AJA 0.9 % » 3=
NMEEIEE S (Shietal.,2012) - AR ZEEUFE 2 Fin ©

%2

R EE
THZEEaTE R RS Cronbach's a
&t AT 3 0.633
TR 6 0.720
HIEEE 7 0.841
ERIT R 6 0.842
M =R 5 0.892

SR AT

Fornell and Larcker it 1981 F- 2 ULl EHIFERE - HECEHEOSENEAWE - HAEE (CR)
PP RAEINE (AVE) - ERRAMEARR 05 d&(EE (CR) @it 0.6 ~ PIEREFENE
(AVE) KJt 0.5 B » BIUERHAEE BA BAFRIEEUE - 415 3 fvr » A E-—E NER A&
(& Fy 0.596 » B AMNHAAEME 05 HAIEETEE-EE & B « fEHEE~E (CR) #YJS
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T Rl R AT 1 0.805 M IEHETIRE T U 0.6 - BN TS B (AVE)
ORI 0.5 » BRI AT e AT IE T B LA R -

Z A

ARFFEARB T BB a0% 4 For - (R L B S A (4 B0 0.298 » J4H4 0.25 % 0.50 2 f »
REZFZEEARINE: » BT E0EST H3 BRI AENE © /A0S0 (B S0 1T 5 2 RAAH R (4 8 0.443 >
T IR B AR ¢ AR (E (L B S RV AR A Bk 0.577 - BUBET R B AR AR
B4 R e BT R B B B R (hBky 0.586 > Fom 2 M —HE B A AR © Eek 2 SRR G
BT B EER AR
L D213 Al

FTamfEER ST R A B — (A5 B 2 (E B T 0 B SR S o — (S i 85 HRRE Sy
BRI - AEBHALLRIERRBIG (IBM, 2024) o ACHFSE > /2 5 Al L (i B 2 3 o B B B
MBS 5 [ E R R A R B A EUE 0107 (t {#A 1605 p>0.001) - H1 i
L (R B A B B R (B0 0.298 (t{E 5 4.657 » p<0.001) - EVEEEEM: > It H2
RIS -

=3
2R
Of \[Z & BBl 2%
BEmE  MBEE Lo veE omex GZEE TOREE

Al 0.811 5.08 1.012

el A2 0.734 4.83 1.102 0.805 0.580
A3 0.737 511 0.939
Bl 0.760 5.12 1.181
B2 0.842 5.74 1.176
- B3 0.740 6.01 1.079

fre R B4 0.636 =08 1040 0.925 0.677
BS 0.775 4.58 1.328
B6 0.965 4.38 1.380
C1 0.801 4.92 0.968
C2 0.787 412 1.221
C3 0.798 3.55 1.168

MEEE C4 0.858 3.52 1.192 0.907 0.586
C5 0.858 3.60 1.225
C6 0.596 3.52 1.323
Cc7 0.617 3.53 1.206
D1 0.783 4.91 1.289
D2 0.794 4.48 1.356

e D3 0.788 4.47 1.346 0.860 0.571
D4 0.738 4.04 1.385
D5 0.670 3.96 1.505
D6 0.723 4.65 1.422
El 0.791 4.74 1.453
E2 0.872 4.30 1.419

TEE =R E3 0.888 4.20 1.449 0.920 0.699
E4 0.827 4.15 1.557

E5 0.799 4.50 1.379
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x4
KRR T

EE L AT (35S HEEE WRTR EEEH
P IR 1

R R 0.236™ 1
HEEE 0.147" 0.177™ 1
BT h 0.075 0.108 0.443™ 1
A== 0.107 0.298" 0577 0.586™ 1
HAHREMEAE 0.01 [E4f LR () ; “HHRIMAE 0.05 @4k BEEE (H#E)
x5
H1 B H2 > fg 4t 25
mreiEeR AR RRGE EEE t{E R RESEER
= Bl —
H1 gi_fﬁﬁ 0.107 0.104 1.605 0.110 w N AvA
W E =R
i;mjég k—
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