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The Mediating Effect of the Brand Attitude on the
Relationship between Brand Image and Non—
Financial Brand Performance : A Case Study in the
Green Restaurants
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Abstract

From the perspective of green brands, a company can earn customers’ trust and gain competitive advantage
by reducing the environmental impact. In the past green related literature, the issue of restaurant industry has been
less discussed. This study aims to fill this research gap by identifying the composition and structure of brand
attitude in green restaurants and examine the meditating effect of brand attitude on brand image and non-financial
brand performance. The result shows that the relationships between brand knowledge, brand attitude and brand
performance are positive. It is also confirmed that brand attitude has a partial mediating effect on the relationship
between knowledge and brand performance. In summary, the findings of this study emphasize the importance of
customers’ brand knowledge to green restaurant management. It is expected that green restaurants will develop
good green marketing strategies to ensure the sustainability of green restaurant industry.
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