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Abstract

How to design an effective interface to increase impulse buying is one popular issue in online shopping, but
few discussions on mobile shopping apps have been found in literature. This article utilized Mehrabian-Russell
model to illustrate the effect of mobile shopping apps’ visual design on consumers’ impulse buying behavior. The
research results showed (1) the complexity and order of app design do not significantly affect pleasure or arousal
emotional responses; (2) there is no significant relation between the complexity/order of app design and the size
of device screen; (3) there is significant positive relation between pleasure emotional responses and impulse
buying intention, but it is not found between arousal emotional responses and impulse buying intention. These
results can be a useful reference for designers who intend to develop mobile shopping apps.
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