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Abstract

As electronic commerce continues its steady development, the Otaku Economy has become an increasingly
popular topic. Before shopping on the Internet, people do not just collect information on Google; but also read
blogs, making blogs an important reference. Due to the influence of self-reference blog articles on commercial
behavior, this research, through experiment, explores the intensity of the argument quality of blogs, focusing on
the moderating effect of their objective attitude. The experiment is divided into four parts: analytical self-
referencing, narrative self-referencing, strong argument quality, and weak argument quality, each of which is then
studied through imitative scenarios. According to the result of the study, different self-reference types have
significantly different perceptions of advertising effectiveness (advertising attitude, advertising awareness,
purchase intention), of which the narrative type is significantly higher than the analytic type. Again, argument
quality only has a significant mediating effect on analytical self-reference type and advertising effectiveness.
Finally, the high/low argument qualities and blog attitudes of different self-reference types also show significant
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differences in advertising effectiveness (advertising attitude, advertising awareness, and purchase intention).
Therefore, this research can offer adoptable marketing strategies to bloggers and companies that intend to apply
blog marketing in the future.
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